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Social Media: A
Powerful Tool for
Professionals
Since the early 2000s, social media
has been an integral part of how we
communicate, share information, and
stay connected with others. Never before
was there a tool that allows people to
quickly create and share content to a
virtually limitless audience, devoid of
geographic boundaries. Many industries
have seen the rise of social media as
a clear opportunity to integrate their
businesses with a more connected
and technology driven world. Today’s
professionals are constantly seeking
ways to use popular social media sites
to enhance their businesses and brands
through marketing, networking, and
discovering trends. Sites like Facebook,
Twitter, and LinkedIn are a few of
the most popular platforms for these
purposes.

Professionals that successfully
use social media have
benefited with increased brand
awareness, enhanced client
relationships, and the ability to
expand their organizations on
a global scale.1

As health care providers (HCPs), we
must learn how to effectively integrate
social media into our organizations.
Providers have discovered ways to use
these platforms to enhance patient
experience, expand their practices,
and connect with other professionals.
Seizing the opportunities social
media creates has been beneficial
for our industry by giving us new
ways of providing care, marketing
our services, and expanding care
access to underserved communities.
Nonetheless, social media use has
not come without challenges that
providers need to overcome. News
stories depicting inappropriate
conduct, violations, and false
information do not only illuminate
these issues, but put additional
pressure on providers to avoid making
the same mistakes within their own
organizations. Understanding the
benefits and risks of social media use
will help HCPs safely and successfully
utilize this powerful, digital tool.

Uses and Benefits of
Social Media for HCPs
Building Relationships and
Staying Connected with
Patients

to share wellness information to
underserved communities with less
access to public health resources.
The support from health tips shared
on social media platforms has been
shown to positively impact community
wellness and increase healthy
outcomes.3

More than 72% of U.S. adults are
using some form of social media.2
These platforms present HCPs with the
opportunity to interact with patients
and clients through a familiar medium
without an appointment or meeting in
an office. Patients can schedule check
ups, ask questions, and get updates
from their provider directly to their
mobile devices. Providers, in turn, can
use social media to meet these demands
and improve the patient experience.
Thus, strengthening trust and building
connected relationships with patients.

Educate and Promote Health
Social media offers HCPs a free platform
to share relevant information, educate,
and promote healthy living to patients
and other followers. Many providers take
advantage of this opportunity by reposting health care related news articles,
answering queries from followers, and
sharing health tips. Social media also
gives providers an additional avenue

(Mayo Clinic, 2020).4

Showcase Activities and
Accomplishments

Cost Effective Marketing

Creating relatable content for your social
media audience is a challenge for many
providers, as health care related topics
can often come off as cold and sterile.
However, using social media to showcase
your team, patients, and community
helps providers to put a face on their
practices and display unique aspects of
their organizations.

Many providers are realizing the
power social media platforms leverage
as cost effective marketing tools. With
the advent of sites like Facebook,
Twitter, and Instagram, providers no
longer have to rely solely on expense
mediums of promotion like television,
billboards, and newspapers. These
sites present HCPs with an additional
avenue for reaching new patients
and connecting with potential
clients. Moreover, there are no start
up costs for in-house social media
management. These benefits have
encouraged more providers to start
using social media as their main
tool for promoting their brand and
services.

(Carilion Clinic, 2014).6

(Mayo Clinic, 2021).5

Challenges for HCPs
on Social Media

therefore it is important for health
care organizations to implement clear
social media policy to reduce the risk
of HIPAA violations.

Professionalism Concerns

Both providers and employees can
be penalized for breaching HIPAA.
Therefore, it’s critical for providers to
develop guidelines to support their
policies and then train their employees
to meet the intent of HIPAA while
using social media.7

As HCPs, having a high standard for
reliability, appropriateness, and subject
knowlegde is crucial for building and
maintaining trust between us and our
patients and clients. This presents
providers with a unique challege as social
media introduces the risk of posting
something that could damage your
reputation or your relationships with any
patients and clients. Many providers’
concerns arise from the possibility of
sharing inaccurate information, violating
conduct rules, or being negatively
judged for sharing personal opinions on
contentious issues. Other social media
engagements such as liking or sharing
pictures, tweets, and comments can also
affect a provider’s public perception.
Providers can limit these risks by
focusing professional social media
content to only relevant engagements
and ensuring information is accurate
before sharing.

Conduct and HIPAA Violations
Conduct mandates, like those under
HIPAA, require the protection and
confidential handling of patient’s private
information by HCPs. However, this
presents a challenge for providers
using social media as HIPAA was
enacted well before the advent of
platforms like Twitter, Facebook, and
Linkedin. No specific guidelines are
given around social media conduct,

Time Consumption and
Managing Platforms
Social media is a powerful tool that
HCPs can use to expand their services
and provide better care to clients
and patients. However, successfully
operating a social media page can
be challenging and time-consuming.
Many providers find it difficult to
respond to inquiries, engage with
followers, and provide helpful
information while managing their
practices. This becomes especially
challenging as providers expand
beyond just one or two social media
platforms.
Monitoring account activity and
regularly interacting with patients
and clients will help you expand
your online presence and keep your
followers engaged. Creating a detailed
social media strategy is one way to
help manage your platforms and
ensure every post is engaging, on
brand, and follows your organization’s
policies. Many providers make
use of management software and
online marketing services to help
with publishing and engagement on
multiple platforms.

Bottom Line
Social media is a powerful tool
HCPs can use to enhance care
quality and access. Understanding
the benefits and challenges
associated with social media can
help providers successfully leverage
these platforms and benefit their
organizations.
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